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Jimmy’s Story 

Jimmy: Just A Regular Guy Living Life 
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Jimmy’s Story 

One Day Jimmy’s World Changes Forever
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Jimmy’s Story 

Earth’s Alien Visitor: “Jimmy Come With Me.”
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Jimmy’s Story 

Earth’s Alien Visitor: “Jimmy, Your Planet Is At Risk.”



8

8

Jimmy’s Story 

Jimmy Bravely Travels Light Years From Earth
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Jimmy’s Story 

But, Alien Biases & Assumptions Cause Big Problems

E=mc2
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Jimmy’s Story 

Jimmy Is Distressed, But Soon Decides To Take Action
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Jimmy’s Story 

Jimmy & Another Human Find A Solution
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Jimmy’s Story 

Jimmy: “I’ve Done It! I’ve Saved Earth!”
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Jimmy’s Story 

Jimmy Returns A Happy & Changed Man
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Why Jimmy’s Story Is Relevant

Poor Health Literacy Limits Understanding 

“Most health 
information is written at 
levels the average adult 

cannot understand.”*

*New York City Literacy Assistance Center

E=mc2
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Why Jimmy’s Story Is Relevant

Are Our Biases & Assumptions 
Negatively Impacting Health Content?

Developers of a migraine patient education 
tool assumed:
• Patients want formal medical information

• Non-physician migraine sufferers lack 
knowledge 

DE Forsythe. Medical Anthropology Quarterly
December 1996, Vol. 10, No. 4, pp. 551-574 
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Why Jimmy’s Story Is Relevant

Are Our Biases & Assumptions 
Negatively Impacting Health Content?  

Interviews revealed migraine sufferers:

• Wanted informal and/or specific knowledge 

• Sought to apply medical information to their lives 

• Had a secret, unaddressed fear: 
“Do I have a stroke or brain tumor?”

DE Forsythe. Medical Anthropology Quarterly
December 1996, Vol. 10, No. 4, pp. 551-574 
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Why Jimmy’s Story Is Relevant

Some Patients Are Reacting 
By Skipping Official Online Content  

According to research conducted by Pamela 
Briggs of the UK’s Northumbria University: 
• Government Websites are being rejected 
because they contain generic or irrelevant 
content 

• People favor online sources featuring personal 
stories they can relate to 

Bodies Online - Information and Advice Seeking in the Health and Fitness Domain, 

Briggs P, 2007, United Kingdom Economic and Social Research Council 
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Why Jimmy’s Story Is Relevant

Patients/Consumers Are Flocking 
To Unofficial Online Sources 
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Three Steps To Success

Step I: Engage

! Pre-test & engage In 
ongoing dialogue 

! Build online platforms to 
facilitate meaningful patient 
engagement

Improving Our Relevance By  
Engaging Patients On Their Own Terms 
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Example Of Success

HHS Flu Pandemic Blog 
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Three Steps To Success 

Step II: Incorporate

! Build alliances with expert 
patients 

! Highlight patient content 
on official sources

Improving Our Relevance By  
Engaging Patients On Their Own Terms 
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Example Of Success

Web MD 

Patient-Generated Content
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Three Steps To Success

Phase III: Support

! Help patients develop 
health info seeking skills 

! Train providers to work 
with patients using peer-
developed content 

Improving Our Relevance By  
Engaging Patients On Their Own Terms 



26

26

Example Of Success

NHS Expert Patient Program 
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How To Contact Me 

Fard Johnmar

Founder, Envision Solutions, LLC

Ph: 212.501.6101

E-mail: info@envisionsolutionsnow.com

www.envisionsolutionsnow.com

http://www.envisionsolutionsnow.com
mailto:info@envisionsolutionsnow.com
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